



For Immediate Release:
Ideas Pad
Signs Puzzler

Manchester, UK – 20th April 2009 – Ideas Pad Ltd is pleased to announce that they have signed a five year, multi platform licensing agreement with Puzzler Media Ltd. 
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Puzzler Media Ltd are the foremost supplier of puzzle content within the UK marketplace with over a 60% market share of the total puzzling market.  With over 35 unique titles Puzzler publishes well in excess of 2 million magazines across the UK on a monthly basis.  Puzzler are also one of the foremost puzzle content suppliers to national and international newspapers and glossy magazines across the globe, with their total puzzling audience in the tens of millions.

Ideas Pad CEO Paul Gouge stated “We are delighted to be aligning ourselves with a market leader such as Puzzler Media.  The close working relationship that we are forming will ensure that the products that we create in conjunction with Puzzler will be the market leaders within the genre.”  

Puzzler Media’s Director of Business Development Tony Ablewhite further added “We are very excited about working with Ideas Pad, creating great puzzle games over a variety of platforms.  Ideas Pad shares our passion for both puzzling and great entertainment which should ensure that we jointly produce a whole range of hit products.”

Puzzler World for Nintendo DS and PC will be the first title released as a result of this new collaboration, with the title being published in the UK by Ubisoft Entertainment Plc.





Puzzler World for the Nintendo DS will be available to buy for £19.99 from 2nd October 2009 on DS and £14.99 13th November 2009 on PC.
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About Ideas Pad
Ideas Pad is a developer and  publisher of interactive entertainment products worldwide. Ideas Pad has formed strong publishing and distribution relationships with companies such as Ubisoft and Atari and has committed to creating the very highest quality gaming content. Based in both Manchester and Stockport Ideas Pad is striving to carve a niche for itself based upon its reputation of outstanding products. To learn more, please visit www.ideaspad.co.uk . © 2009 Ideas Pad Ltd. All Rights Reserved. Ideas Pad, IdeasPad.co.uk and the Ideas Pad logo are trademarks of Ideas Pad Ltd in the UK/US and/or other countries.

About Puzzler

Puzzler Media Ltd is best-known for its comprehensive range of puzzle magazines and its brand leading title, Puzzler, has become a household name. The company is synonymous with puzzles of the highest quality and, as the World’s largest puzzle content supplier.  Puzzler also supply crafted puzzles to fit the tone and house style of various interactive platforms, consumer magazines, regional and national newspapers, and book publishers across the globe.
With a market share in excess of 60% and an association with puzzles since 1974, Puzzler, is the market leader. We also have a successful magazine business in Australia, and various publications are produced under license within other worldwide territories.
In total, we deliver over a quarter of a million puzzles to the market, every year, plus content tailored for our interactive Puzzler console games, pub terminals, interactive digital TV, and mobile services. 
 
Puzzler – The only recognised puzzle brand! To learn more, please visit www.puzzler.com or email tony.ablewhite@puzzlermedia.com. Puzzler © 2010 Puzzler Media Ltd. All rights reserved.


About Ubisoft
Ubisoft is a leading producer, publisher and distributor of interactive entertainment products worldwide and has grown considerably through a strong and diversified line-up of products and partnerships. Ubisoft has teams in 27 countries and distributes games in more than 55 countries around the globe. It is committed to delivering high-quality, cutting-edge video game titles to consumers. For the 2007-08 fiscal year Ubisoft generated sales of 928 million euros. To learn more, please visit www.ubisoftgroup.com. © 2009 Ubisoft Entertainment. All Rights Reserved. Imagine, Ubisoft, Ubi.com and the Ubisoft logo are trademarks of Ubisoft Entertainment in the US and/or other countries.
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